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LEGAL NOTICE: 

The Publisher has strived to be as accurate and complete as possible in the 

creation of  this  report, notwithstanding  the  fact  that he does not warrant 

or  represent at any  time that  the contents within are accurate due  to  the 

rapidly changing nature of the Internet. 

While all  attempts have been made  to  verify  information  provided  in  this 

publication,  the Publisher assumes  no  responsibility  for errors, omissions, 

or  contrary  interpretation  of  the  subject  matter  herein.  Any  perceived 

slights of specific persons, peoples, or organizations are unintentional. 

In practical advice books, like anything else in life, there are no guarantees 

of  income made.  Readers  are  cautioned  to  reply  on  their  own  judgment 

about their individual circumstances to act accordingly. 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Disclaimer 

Please  note  the  information  contained  within  this  document  are  for 

educational purposes only.  

Every attempt has been made to provide accurate, up to date and reliable 

complete information no warranties of any kind are expressed or implied.  

Readers  acknowledge  that  the  author  is  not  engaging  in  rendering  legal, 

financial or professional advice. 

By reading any document, the reader agrees that under no circumstances is 

www.TruthAboutLocalMarketing.com responsible for any losses, direct or 

indirect, that are incurred as a result of use of the information contained 

within this document, including ‐ but not limited to errors, omissions, or 

inaccuracies. 

 

All material  featured within  the The  Truth  About  Local Marketing  is  the 

respective property of TruthAboutLocalMarketing.com and is not permitted 

to be copied or distribution without direct consent. 

Links recommending or mentioning other products, services, or websites 

are often special links that earn us a commission when you use or pay for 

their product/service. 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Google is fast becoming the world’s largest resource for 
building your online and offline business. The most recent 
and valuable resource that you can use to your advantage is 
Google Places. Today I’m going to cover:  

 What is Google Places 
 How to set up Google local for your 

business 
 
 

What is Google Places? 
Google Places is an easy way to find local business on the 
Internet. This was previously called Google Local, but 
Google has widened the scope of the Google Local Project 
and renamed it Google Places.  
 
The Internet has become such a common tool to use that 
many users are turning to the Internet to find information 
about local businesses instead of the phone book, and 
Google has made it super easy to do.  
 
 
Ever searched for a business or a keyword and seen this? 
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That’s the local results for a when people search for 
“haircut” with their zip code or town name.  
 
What Google has done is started to build an index of 
businesses based on a location. So, if you were a barber or a 
pizza shop owner or a massage therapist, you would add 
your business to Google Places so that when an Internet 
user searches for “massage in (your city)” your business 
shows up at the top of the search engine for the local 
results.  
 
NOTE: the bigger your city and the higher the competition 
may affect your placement on Google Places Results.  
 
How This Benefits Your Business:  

1. With very little setup you can be at the top of the 
search engines in front of a targeted audience (local 
people looking for your product/service). In a highly 
competitive field, top search engine rankings can be 
difficult to achieve, but with Google Places you skip that 
step and leap frog to the top of the search engines.  

2. From the Google Results, your potential customer can 
view your location, phone number, website, and any 
reviews you may have.  

3. With absolutely no charge, Google Places can 
consistently provide you with new leads to your 
business.  

 

The New Advances for Google Places over 
Google Local 
 
 
Along with the name change Google has introduced several 
new features: 
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• Service areas: If you travel to serve customers, you 
can now show which geographic areas you serve. And if 
you run a business without a storefront or office 
location, you can now make your address private. This 
is a huge advance for service based businesses run out 
of your home. 

 
 

• A new, simple way to advertise: For just $25 per 
month, businesses in select cities can make their 
listings stand out on Google.com and Google Maps with 
Tags. So far google has set this up in a few select 
cities, that include Austin, Atlanta and Washington, 
D.C., Houston and San Jose, CA. Chicago, San Diego, 
Seattle, Boulder and San Francisco are in the planning 
stages and may be available by the time you read this.  

 
 

• Business photo shoots: In addition to uploading their 
own photos, businesses in select cities can now request 
a free photo shoot of the interior of their business, 
which Google will use to supplement existing photos of 
businesses on Place Pages. Google has created a site 
for businesses to learn more and express their interest 
in participating. Go to the address below to apply. 
http://maps.google.com/help/maps/businessphotos/ 

 
 
 

• Customized QR codes: From the dashboard page of 
Google Places, businesses in the U.S. can download a 
QR code that’s unique to their business, directly from 
their dashboard page. QR codes can be placed on 
business cards or other marketing materials, and 
customers can scan them with certain smartphones to 
be taken directly to the mobile version of the Place 
Page for that business.  
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• Favorite Places: If Google really likes your business, 
they have started mailing window decals to 50,000 
businesses around the U.S. These decals include a QR 
code that can be scanned with a smartphone to directly 
view the mobile Place Page for the business to learn 
more about their great offerings. 

 
• Real Time Updates: Over the past few months 

Google’s also added the ability for business owners to 
post real-time updates to their Place Page. You might 
want to promote a sale, a special event or anything 
else that you want customers to know right now, and 
this feature lets you communicate that directly to your 
customers. You can also provide extra incentive by 
adding coupons, including ones specially formatted for 
mobile phones. 

 
 
 
 

How To Set Up Google Local? 
Ok so you see how valuable this simple little tool can be for 
your business, so lets get started on setting up your Google 
Local account.  
 
First go to: http://www.youtube.com/user/GooglePlaces 
 
Watch the videos that are available to see the possibilities 
for your business. 
 
Now go to: 
 
http://www.google.com/places 
 
 
You’ll see a screen similar to this one.  
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Fill in Your Google gmail account info or go get a gmail 
address here: http://www.mail.google.com 
 
After you’ve done that you will see this screen. Click on “Add 
New Business.” 
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Your next step is to fill out your business information. Be 
sure to include as much detail as possible. It is always good 
to include every possible way to contact you – including by 
email and your website.  

 
 
The next step is to add a 
category that your business, 
website, or product is related 
to. In this section you can add 
up to 5 categories – I highly 
suggest adding all that apply. 

So for example, if you were a message therapist, think what 
people would type in to find you, “licensed massage 
therapist” “massage therapy” “deep tissue massage” etc.  
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You’re next step is to 
include your hours of 
operation. This is pretty 
straight forward… 
 
 
Now add your payment 
options. It is always a 
good idea to have as many 
of these as possible, but 
be sure to only check ones 
that apply to your 
business.  

 
 
 
 
The next section is for pictures and videos. A LOT of people 
ask if this is really necessary. YES! I can’t scream it from the 
rooftops loud enough. Not only will you entice your web 
visitors to want to be at your business, you will also be one 
of the few businesses that will include these details.  
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Now that you’ve added all the details about your business 
it’s now time to verify that you are a real person. All you 
need to do here is verify that you are who you say you are. 
Google does this by calling the number you added to your 
listing. It will give you 
a code to type in when 
the phone verification 
system calls. Once 
you verify the 
numerical code your 
listing will be like 
within 24-48 hours 
(and sometimes even 
sooner than that).  
 
If you opt for the postcard it will take 3-8 weeks before you 
see your listing in the Google local ads. I highly suggest the 
phone verification.  
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How To Help Your Listing in Google Local? 
 
First, it is important to understand that Google Maps will 
return the businesses that are in closest proximity to the 
center of the search query location. But there are a few 
things you can do to possibly boost your listing. 
 

 Get links from other local resources. If you are a 
member of the Chamber of Commerce make sure that 
they have linked to your website from theirs. Consider 
other authoritative local listing sites, but stay away 
from link farms. Other local sites might include the 
Yellow Pages, local business associations, and local 
review sites. 

 
 Make sure to include your street address, and at least 

your city and state on each page on your website in 
text versus in an image. 

 
 On your website’s contact page repeat your full address 

with the city and even list the local areas your service 
by name. 

 
 Add as much information as you can to your Local 

Business listing such as hours driving directions, areas 
you serve, also consider adding a local coupon or 
discount. 

 
 Encourage your current clients to leave you a 

testimonial or review. 
 
Now that you’re all set up, I just want to show you one last 
thing. Here’s a picture of what the listings look like when 
one of the businesses ads video and/or pictures to their 
Google Local Listing.  
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Just so you know, I had to 
switch my original search 
because so many businesses 
have yet to implement this 
simple, but HIGHLY effective 
tool. Take a look at this 
picture. I searched for a 
restaurant in my zip code.  
 
Only 1 restaurant has a 
picture and it stands out 
leaps and bounds over the 
other restaurants listed in the 
results. Of these, which do 
you think is the first to catch 
someone’s eye? 
 
Precisely, by adding something as small as a picture you 
double the size of your listing in the Google results, plus you 
stand out over the other competitors.  
 
Here’s just one more example, hotels have been jumping on 
this feature for a while now, uploading desirable pictures of 
exotic and relaxing images people want to see when they 
are picking out a hotel. Of 10 results on the front page only 
1 listing didn’t have a picture – do you know which one I 
would never get to because all the others shared more 
information with me? 
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How Else Does Google Local Help Your 
Business? 
 
Right now only a few hundred thousand businesses in the 
U.S. have been claimed out of approximately 20 million. 
Google wants more small businesses to claim their listing 
profiles on Google Places. To entice them, google is giving 
local small businesses with physical addresses, a free status 
dashboard (see screenshot below). 
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This dashboard will show stats such as how many times their 
business comes up as a search result, how often people click 
through, as well as how many times people generate driving 
directions to their business on Google Maps and where those 
people come from. 
 
Do you think this information would be of value to your 
business? It’s a no brainer! 
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Your Business Found On Mobile Cell 
Phones 
 
Also so many mobile phones now, including the iPhone, use 
Google Maps and Google Search when people search for 
directions or local businesses.  
 
With Google Places, not only will they be able to find you, 
but you also have the opportunity to create coupons for 
them to use to entice they to visit YOU…not your 
competition! 
 

 
 
Don’t be left out! If you’re competitor is the only one a 
mobile user sees when someone is searching on their phone 
for a place to eat or for a particular business…YOU LOOSE 
OUT! Don’t be left out… 
 
 

GO to Google NOW and set up  
your Google Local listing! 

 
 


